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What is urban agriculture?

Growing plants and the raising of animals (in 
DC fish and bees)

within and around cities. Urban agriculture, distinguishes 
from rural agriculture, integrated into the urban 

economic and ecological system: embedded in -and 
interacting with- the urban ecosystem. 

The RUAF Foundation, 2015 

http://www.ruaf.org/


Why Urban Agriculture

• Rapid Urbanization

• Developing counties will see a massive shift of urban 
dwellers

• Urban poverty

• Economic pressures

• Insufficient formal employment

• Exacerbation of food insecurity



Labor Market



Communication 
Benefits

• Social Learning

• Urban Ag and Environmental Learning

• Community Participation/Education

• Farmer Education

• Community Building
•Urban agriculture and ecological citizenship in Philadelphia
•Katharine Travalinea and Christian Hunoldb∗



Communication 
Challenges

• Citizen Science Approach

• Participants have a voice

• Unable and Unwilling to speak up

• View themselves as not credible or not 
subject matter experts



Cultural Theory

• Attempts to explain/and or predict human 
behavior and their perception of risk.

• Underlying principles

• Conflict resolution

• Public participation in decision-making

• Two-way messaging 



Incorporating Social 
Media

• Social Media has transformed human 
communication to allow

• Participatory

• Openness

• Conversational

• Community 

• Connectedness



Best Practices 
Communication

• Partner with the public

• Listen to the public’s concerns

• Collaborate and coordinate with credible sources

• Meet the needs of the media and remain accessible

• Communicate with compassion, concern, and empathy

• Accept uncertainty and ambiguity

• Provide messages of self-efficacy
















	Slide Number 1
	Slide Number 2
	Slide Number 3
	What is urban agriculture?�
	Why Urban Agriculture
	Labor Market
	Communication Benefits
	Communication Challenges
	Cultural Theory
	Incorporating Social Media�
	Best Practices Communication
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18

